
viii 
 

TABLE OF CONTENTS 

THESIS APPROVAL  ............................................................................................. i 

LETTER OF NOTICE ............................................................................................ ii 

THESIS GUIDANCE AGENDA I .......................................................................... iii 

THESIS GUIDANCE AGENDA III ...................................................................... iv 

ADMISSION ............................................................................................................. v 

ACKNOWLEDGMENT.......................................................................................... vi 

ABSTRACT .............................................................................................................. viii 

TABLE OF CONTENTS ......................................................................................... ix 

LIST OF TABLES ................................................................................................... xii 

LIST OF FIGURE.................................................................................................... xiii 

LIST OF APPENDICES.......................................................................................... xiv 

CHAPTER I INTRODUCTION 

1.1 Background of the Problem  ..........................................................  1 

1.2  Setting of the Problem ...................................................................  4  

1.3 Limitation of the Problem  ..............................................................  4  

1.4 Formulation of the Problem  ...........................................................  4  

1.5 Objective of the Research ...............................................................  5 

1.6 Significance of the Research  ..........................................................  5  

1.7 Definition of the Key Terms   ........................................................  5 

 



ix 
 

TABLE OF CONTENTS 

THESIS APPROVAL  ............................................................................................. i 

LETTER OF NOTICE ............................................................................................ ii 

THESIS GUIDANCE AGENDA I .......................................................................... iii 

THESIS GUIDANCE AGENDA III ...................................................................... iv 

ADMISSION ............................................................................................................. v 

ACKNOWLEDGMENT.......................................................................................... vi 

ABSTRACT .............................................................................................................. viii 

TABLE OF CONTENTS ......................................................................................... ix 

LIST OF TABLES ................................................................................................... xii 

LIST OF FIGURE.................................................................................................... xiii 

LIST OF APPENDICES.......................................................................................... xiv 

CHAPTER I INTRODUCTION 

1.1 Background of the Problem  ................................................................................  1 

1.2  Setting of the Problem ...................................................................  4  

1.3 Limitation of the Problem  ..............................................................  4  

1.4 Formulation of the Problem  ...........................................................  4  

1.5 Objective of the Research ...............................................................  5 

1.6 Significance of the Research  ..........................................................  5  

1.7 Definition of the Key Terms   ........................................................  5 

 



x 
 

CHAPTER II REVIEW OF RELATED LITERATURE 

2.1 Relevance Theories  ........................................................................ 7  

    2.1.1 Social Media ......................................................................... 7  

2.1.1.1 Concept of Social Media  .............................................. 7 

2.1.1.2 Purpose of Social Media ...............................................  8  

2.1.1.3 Types of Social Media ..................................................  9 

2.1.2 Social Media for Reading Activities .......................................  10 

2.1.2.1 Youtube .........................................................................  11 

2.1.2.2 Whatsapp ......................................................................  11 

2.1.2.3 Line...............................................................................  12 

2.1.2.4 Facebook ......................................................................  12 

2.1.2.5 Google+ ........................................................................  13 

2.1.2.6 Slidshare .......................................................................  13 

2.1.2.7 Instagram ......................................................................  12 

 2.1.3 Language Proficiency Level ..................................................  14 

.       2.1.3.1 Concept Language Proficiency Level ..........................  15 

.       2.1.3.2 Common European Framework of Reference .............  16 

 



xi 
 

2.2  Relevances Studies  .......................................................................  17 

2.3  Conceptual Fremework  .................................................................  19 

2.4  Hypothesis  ....................................................................................  20 

  

CHAPTER III RESEARCH METHOD 

3.1 Research Design  ............................................................................  21 

3.2 Location and Time of the Research ................................................  21 

3.3 Population and Sample of the Research .........................................  22 

3.3.1 Population  ............................................................................  22 

3.3.2 Sample ..................................................................................  22 

3.4 Instrument of the Research  ............................................................  23 

3.4.1 Variable X  ............................................................................  23 

3.4.2 Variable Y .............................................................................  24 

3.4.3 Validity of the Instrument .....................................................  24 

3.4.4 Reliabilty of the instrument  .................................................  25 

3.5 Data Collection Technique  ............................................................  25 

3.6 Data Analysis Technique  ...............................................................  26 

CHAPTER IV RESEARCH FINDINGS  

4.1 Data Presentation  ...........................................................................  27 



xii 
 

4.1.1 YouTube  .................................................................................  34 

4.1.2 WhatsApp  ...............................................................................  36 

4.1.3 Line   .......................................................................................  38 

4.1.4 Facebook  ................................................................................  39 

4.1.5 Google+  ..................................................................................  41 

4.1.6 Slidshare  .................................................................................  42 

4.1.7 Instagram  ................................................................................  44 

4.1.8 Common European Framework of Reference.........................  45 

4.2 Data interpretation ..........................................................................  47 

4.3 Hypothesis Testing  ........................................................................  48 

CHAPTER V CONCLUSION, IMPLICATION AND SUGGESTION 

5.1 Conclusions   ...................................................................................  50 

5.2 Implication  .....................................................................................  50 

5.3 Suggestion  ......................................................................................  51 

REFERENCES  ........................................................................................................  52 

 

 

 



xiii 
 

LIST OF TABLE 

Table 2.1 Level of Common European Framework of Reference (CEFR)  ..............  15 

Table 3.1 Population of the Research ........................................................................  22 

Table 3.2 Indicator of Social Media ...........................................................................  23 

Table 3.3 Indicator of CEFR ......................................................................................  23 

Table 3.4 Interpretation of Correlation ......................................................................  26 

Table 4.1 The Use of Social Media of English Student at FKIP UIR .......................  27  

Table 4.2  Familiarity of Social Media ......................................................................  28 

Table 4.3  The Use of Social Media as Reading Activity ..........................................  30 

Table 4.4  The Frequency  of Using Social Media ....................................................  31 

Table 4.5  Channels/friends in Social Media .............................................................  33 

Table 4.6 YouTube (Familiarity, The use and Frecuency) ........................................  35 

Table 4.7 YouTube ( Number of Channels)...............................................................  36 

Table 4.8 Whatsapp (Familiarity, The use ) ...............................................................  36 

Table 4.9 Whatsapp ( Frequency) ..............................................................................  37 

Table 4.10 Whatsapp ( Number of groups) ................................................................  38 

Table 4.11 Line (Familiarity, The use and Frecuency) ..............................................  38 

Table 4.12 Line ( Number of Friends ) ......................................................................  39 

Table 4.13 Facebook (Familiarity, The use and Frecuency) ......................................  40 

Table 4.14 Facebook ( Number of Groups) ...............................................................  40 

Table 4.15 Google+ (Familiarity and The use) ..........................................................  41 



xiv 
 

Table 4.16 Google+ (Frequency) ...............................................................................  42 

Table 4.17 Google+ (Number of Groups) ..................................................................  42 

Table 4.18 SlidShare (Familiarity,The use and Frequency) ......................................  43 

Table 4.1 SlidShare (Number of Groups) ..................................................................  43 

Table 4.20 Instagram (Familiarity,The use and Frequency) ......................................  44 

Table 4.21 Instagram (Number of Group) .................................................................  44 

Table 4.22 Language Proficiency Level of English (CEFR test)...............................  45 

Table 4.23The Use of Social Media  and Language Proficiency Level of English  

Student at FKIP UIR..................................................................................  46 

Table 4.24  Normality Testing One-Sample Kolmogorov-Smirnov Test ..................  47 

Table 4.25  Result of Hypothesis Correlations ..........................................................  48 

Table 4.26 Interpretation of Correlation ....................................................................  49 

 

 

 

 

 

 

 

 



xv 
 

LIST OF FIGURE 

Figure 2.1 Concept Variable X dan Variable Y .........................................................  19 

Figure 3.1 Variable X dan Variable Y .......................................................................  21 

Figure 4.1  Familiarity of Social Media .....................................................................  29 

Figure 4.2  The Use of Social Media as Reading Activity.........................................  31 

Figure 4.3  The Frequency  of Using Social Media ...................................................  32 

Figure 4.4  Channels/friends in Social Media ............................................................  34 

 

 

 

 

 

 

 

 

 

 

 



xvi 
 

LIST OF APPENDIX 

 

Appendix 1 Questionnaire..........................................................................................  1 

Appendix 2 Students’ Score in Questionnaire  ..........................................................  5 

Appendix 3 Students’ Score in Language Proficiency Level  ...................................  7 

Appendix 4 SPSS Analysis  .......................................................................................  8 

 

 

 

 

 

 

 

 

 

 

 

 


