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Abstract The creative economy is an important sector that significantly improves
Indonesia’s ecm]ca}f. The advantages and disadvantages must be evaluated to opti-
mize Indonesia’s creative economy. This research aimed to capture the development
of the creative economy in Riau Province, especially Pekanbaru, by statistical and
word cloud analysis. The population in this evaluation activity is the entire creative
economy in Pekanbaru. The sample for this activity was 64 creative economy actors
selected purposively. The evaluation instrument is a questionnaire designed and vali-
dated in terms of content by evaluation experts and empirical testing of creative
economy actors in Ind{me, Data analysis uses quantitative description and word
cloud analysis to explain strengths, weaknesses, opportunities, and threats of the
creative economy of Pekanbaru City. The analysis result of descriptive statistics
and word cloud analysis showed that human resources, government support, partner
support, and finance are in the not-good category, while the indicators of human
resources, markets, marketing, production, technology, and infrastructure are in the
excellent category.
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1 Introduction

The creative economy (EKRAF) is a concept in the new economic era that intensifies
information and creativity by relying on ideas and kno\m]gc from human resources
as the main factor of production. The strength of the creative economy rests more
on the superiority oats human resources, which originate from the creative ideas
of human thought. According to Law Number 24 of 2019, creative economy is
the embodiment of added value from intellectual property originating from human
creativity based on cultural heritage, science, and/or technology. The aslence of a
creative economy 1s urgently needed for the government to strengthen the economy,
especially in the real sector.

The characteristics of the creative economy are the existence of intellectual
creations, ease of replacement, direct ;mandirc{:t distribution, required collabo-
r;lt based on ideas, and no boundaries. The creative economy industry is a sector
of micro, small, , medium enterprises (MSMEs) that has the potential to be
developed for the economy in Indonesia. The creative economy industry has various
elements, including creativity and human resources. In terms of elements of inven-
tion, creative industries try to create new and quality product innovations. Meanwhile,
in terms of its human resources element, the creative industry 1s trying to develop and
empower its product innovations so that they are easil}*{:essible to consumers. The
creative industry 1s an industry that has the potential to be developed, considenng
that this industry has unlimited resources, which are based on the intellectuality of
its human resources (HR ).

According to the Indonesian Creative Agency’s (Bekraf) Indonesia Tourism and
Creative Economy Outlook report for 2021, the creative economy IB(ES a contri-
bution that continues to increase when measured by its contribution to the national
Gross Domestic Product (GDP). According to data from the Central Statistics Agency
(BPS) in 2017, the contribution of the creative economy to the national economy
was 7.24%, and the growth rate was 5.06%, equivalent to national economic growth.
In 2020, based on the projections made by ]m'alf and BPPT at the end of 2019,
the creative economy sector was expected to absorb around 19.86 million workers
throughout Indonesia. In addition, the contribution to the national economy has also
increased. Stll, based on the same projection, the creative economy is expected to
contribute Rp. 1274 trillion, or around 6.98% of the total national GDP in 2020.

Based on data, out of the 17 creative economy sub-sectors, the most significant
contributors to the structure of GDP and exports in Indonesia are fashion, culinary,
and handicrafts. The first rank was occupied by culinary with the largest gain, which
was 41%, while fashion contributed 17% and handicrafts by 14.9%. The potential
for the creative industry 1s still so great that it can be worked on by business people
in Indonesia, especially those with the Pekanbaru City Government. The Pekanbaru
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City Government wishes to develop the creative economy as a nation’s compet-
itivmas because global trends are also heading in that direction. The rclaltivnf
high contribution of the creative economy to the national economy means that the
creative economy needs to be developed and supported to be more developed and
more advanced.

Based on the data from Pekanbaru District of creative economy, actors eistf:red
with the Culture and Tourism Office has decreased from 2019 to 2021. Based on
the description above, the development of the creative economy is an issue that the
Pekanbaru City Government must immediately follow up on through the Culture
and Tﬂurise:)fﬁce; therefore, it 1s necessary to conduct a study to find out the real
conditions for the development of the cgtivc economy in Pekanbaru City so that
any obstacles or difficulties can be found in the devclopmentghc creative economy
in Pekanbaru. Many creative economies are closed because the development of the
creative economy in Pekanbaru 1s not running optimally. Some of the problems that
occur are: lack of profit, lack of capital, not optimal government support, lack of
facilities, marketing that is not yet strong, and lack of assistance from other business
world. These problems have resulted in creative economy actors having to think
deeper to continue their creative economic activities. Based on these problems, an
analysis of the creative economy situation in Pekanbaru is crucial so that important
information 1s obtained to fix the 1ssues that have been found.

2 Method

This research 1s qualitative research with a case study approach. The research partic-
ipants were all EKRAF actors and creative economy service, creative economic
experts, with a total of 65 participants. Data collection techniques in this study were
interviews and Focus Group Discussion (FGD). Some information about the creative
economy can be obtained through interviews with business owners/managers, espe-
cially regarding the constraints and problems faced as inhibiting factors for busi-
ness development or factors driving business progress, ascertaining the prevailing
phenomena including business progress, business relations with external as well
as internal parties, the influence of the environment on business, the level of use
of resources, technology, and other infrastructure. The analytical technique used
in this study consisted of a qualitative descriptive analysis. Qualitative data were
obtained from open questions where creative economy actors were asked to state
their strengths, weaknesses, threats, and opportunities for creative economy devel-
opment. These open questions will be analyzed using text processing techniques with
several stages starting from Case Folding, a process for converting text into the lower-
case format to provide a standard form to text. The second stage 1s Tokenizing, or the
Lexical Analysis stage, a process of cutting text into smaller parts called tokens. This
process also removes numbers, punctuation marks, and other characters considered
not to affect text processing. The Filtering or Stopword Removal stage 1s the stage
of selecting words that are considered unnecessary by removing common words that
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are collected in stopwords using NLTK. After the data that is considered necessary
1s collected, a word count process 1s carried out, by calculating the frequency of
occurrence of words which are then displayed in the form of a word cloud.

3 Results and Discussion

3.1 Results

Institutional or Organizational Conditions

Institutional conditions describe the operational standards for establishing an orga-
nization, in this case, EKRAF 5Six statement items describe the condition of EKRAF
in Pekanbaru: marketable, availability of Standard Operating Procedure (SOP),
adequacy of administrative costs, business planning in accordance with science
and technology developments, availability of organizational structures, and permits.
EKRAF’s institutions or organizations in Pekanbaru are not in good condition
because the frequency of those who answer well is still around 60.17%.

Condition of Human Resources

The human resource indicator describes the ability of employees or staff who assist
EKRAF actors in carrying out their daily activities. The analysis shows that around
77.89% responded in the good and very good categories. These results show that in
terms of ability, EKRAF employees or staff already have the skills to assist EKRAF
actors in running EKRAF. However, what 1s important to note 1s that employees™ or
staff's understanding of Copyrights, Designs, Patents, and Marks is still low.

Conditions of Creative Economy Production in Pekanbaru

Productionindicators describe the trend or production capability of each EKRAF sub-
sector in Pekanbaru. The results of the analysis show that the production capabilities
of EKRAF players are in a good category because around 80.2% respond in the good
and very good categories.

The Conditions of the Pekanbaru Creative Economy Market and Marketing
Activities

Market or marketing indicators describe the ability of production results to be
marketed to consumers. The results of the analysis show that 73.8% of marketing
indicators are responded to very well and well by EKRAF actors.

Creative Economy Financial Conditions in Pekanbaru

Financial indicators describe the financial condition of EKRAF actors in Pekanbaru
from the aspect of financial management capability, ease of access to capital loans
to banks and non-banks, and capital adequacy to run EKRAFE The results of the
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analysis show that financial indicators are in a bad category because only 45% of
EKRAF actors answer in the good category.

Condition of Government Support

Government indicators describe the condition of government assistance or attention
to EKRAF actors in Pekanbaru. The analysis showed that only 26.4% responded with
excellent and good answers. These results indicate that the government’s support for
EKRAF in Pekanbaru is still not optimal.

Conditions of Creative Economy Business Partnerships

The business partnership indicator 1s an indicator that describes partner relation-
ships established by EKRAF with various relevant stakeholders. Three items were
developed for this indicator: opening opportunities for collaboration, being active in
academics, the private sector, and the government in developing EKRAF in Pekan-
baru and establishing collaboration with academia, the private sector, and the govern-
ment. From the results of the analysis, it was obtained a frequency of 60.33% which
answered very well and well. These results indicate poor partnership between the
Pekanbaru EKRAF actors and academia, the private sector, and the government.

Technology Capability and Infrastructure Conditions

Technology and infrastructure indicators describe the condition of EKRAF actors
in utilizing technology in carrying out marketing and other development activities
in advancing EKRAF. This indicator describes the availability of compatible and
adaptive marketing and sales applications, the level of use of technology in marketing
and other transactions, and the availability of facilities and technology in company
operations. The analysis results show that 81.5% of respondents answered 1n the
good and very good categories, so indicators of the ability to use technology and
infrastructure are in the good category.

Word Cloud Analysis

The results of the analysis in this section are also supplemea:d by respondents’
answers through open questions. Opportunities for developing the creative economy
in Pekanbaru City as a result of mapping the respondents’ answers are shown in
Fig. 1.

Nationally, the creative economy is sourced from intellectual creativity, which has
economic value and benefits that contribute economically to the value of Indonesia’s
GDP, namely the benefits arising from exploring the local potential of the Indonesian
nation and exploring domestic human resources. Efforts to develop creative industries
in Indonesia are still wide open.

The uniqueness and distinctiveness of creative economy products are in great
demand by consumers at home and abroad. Wide market demand 1s open for the
creative economy of Pekanbaru City to be marketed to Malaysia, Singapore, Brunei
Darussalam, and other Asian countries. Advances in information technology provide
opportunities for creative economy actors in Pekanbaru City to increase promo-
tions abroad, expand marketing access, and can also assist in sales transactions.
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Fig.1 Respondents’ responses about opportunities

The increasing digitalization of marketing applications and transaction applications
makes it easier for creative economy actors to be recognized by alcr nations. In addi-
tion to opportunities, there are threats that are felt directly by the creative economy

ors in Pekanbaru City. The economic conditions that have not yet recovered due to
the COVID-19 pandemic have had a negative impact on creative actors. The results
can be seen in Fig. 2.

Based on word cloud analysis, the threats felt directly by creative economy actors
in Pekanbaru City are pandemic COVID-19, strategic location, product plagiarism,
technological development, quality from competitors, and competitive prices.
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Fig.2 Respondents’ responses about threats
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Fig.3 Respondents’ responses about strength

Furthermore, the word cloud, which has a function to bring up a visual image of
discourse, will analyze the power that can be maximized from EKRAF Pekanbaru
City. The results of the analysis can be seen in Fig. 3.

Based on the word cloud in the image above, all aspects of strength consist of
product quality, uniqueness, and competitive product prices. The product’s identity is
the main factor determining whether the product can be categorized as included in the
creative economy. Indonesia’s creativity can be seen in various methods of processing
raw goods into finished goods, the ability to explore resources that were initially
useless into something of value, and creativity in creating cultural arts products.

Aspects of the weaknesses of the city’s creative economy are mapped through
word cloud analysis, as shown at Fig. 4.

According to the respondents’ answers, the problems and weaknesses faced
include limited capital, insufficient access to international markets, suboptimal busi-
ness management including financial management, and issues with product attributes
such as halal and distribution permits.

3.2 Discussion

The study 1'011&; show that four indicators still need to be maximized in supporting
the running of the creative economy in Indonesia: human resources, nam:e. govern-
ment support, and partnerships. These four factors are important in the develop-
ment of the creative economy in the future. Human resource is essential because the
creative economy must be managed by people with good competence in running the
creative economy. The creative economy must be run by creative people starting from
the owner and manager, and all staff must be competent in developing the creative




176 D. Andrian et al.

pemasaran.

bahan=-baku

ekraf r - -
daya p keterbatasan minim
2 )
Zaezmodal i
usaha Eg angga -
“produkst
karna * I tenaga-kerja.

Fig.4 Respondents’ responses about weaknesses

economy [ 1-3]. The creative economy will not develop optimally if it is not supported
by creative and innovative human resources [4-6]. Productive, creative, communica-
tive, and highly competitive human resources who can develop their business to the
fullest because they understand what needs to be done in the future are essential
in running the creative economy [7, 8]. Human resources who can compete and be
updated with information will be able to develop their business properly because 1if
their company develops following the pace of information development, the business
will be protected [9-11]. Creative economy development requires creative people to
provide diamond ideas for future deve ent.

Government support for developing th tive economy in Pekanbaru still needs
to be maximized. This makes it difficult for the pace of creative economy develop-
ment in Indonesia, especially in Pekanbaru. The government must provide maximum
support for the heads of creative ecc@:my actors because the government is an essen-
tial variable in supporting the rapid development of the creative economy auughuut
the country. The government needs to facilitate the most essential neecﬁ:f creative
economy actors so that these facilities canbe a significant contribution to the develop-
ment of the creative economy in Indonesia [12-14]. A government that fully supports
creative economy actors should give creative economy actors the freedom to develop
their businesses [15-17]. Providing the necessary facilities, facilitating marketing,
and providing education about the creative economy are part of the government’s
tasks as a stakeholder of every business developed by the community aough the
creative economy [18]. The government’s commitment and integrity in developing
the crcativa',conom}r are highly expected so that the government performs its duties
optimally in developing the crealivemmomy [19, 20]. The government needs to
assess or evaluate the sustainability of the creative economy because the creative
economy 1s part of the government’s success indicator in managing an advanced and
prosperous society [21].
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The capital or finances of creative economy actors are in the wrong category.
These results indicate that creative economy actors in Pekanbaru still need sufficient
capital to carry out creative economic activities. Capital or finance 1s an essential
and central factor in developing the creative economy, because, without adequate
capital, the creative economy may not be able to run [22, 23]. Easy financial access
can provide substantial support in developing the creative economy, enabling creative
economy actors to purchase materials needed to grow their business [24]. The ease of
running a creative economy depends on obtaining funds or access to finance so that the
creative economy development journey can run smoothly without any obstacles [25,
26]. Capital readiness in economic development needs to be maximized so that any
obstacles can be resolved immediately without any difficulties [27, 28]. Therefore,
even though funding or finance is not the sole success factor in business, optimal
financial preparedness significantly enhances the likelihood of a business’s success.

Partner aspects or indicators need to be running optimally. These results show that
creative economy actors in Pekanbaru have yet to partner with essential parties such as
the business world, academics, and other private parties who can llﬁil in developing
creative economy actors in Indonesia. Partners can be a vital part of dcvalupilnthc
creative economy because partners can contribute both materially and morally to the
development of the creative economy in Pekanbaru [29, 30]. Partner’s commitment
that has been established optimally with creative actors will have a positive effect
on the progress of creative actors [31, 32]. Business partners will prioritize business
actors in developing a creative economy that creative entrepreneurs run [33, 34].

4 Conclusion

In general, the economic condition of EKRAF in Pekanbaru could be better. The
indicators that need special attention are capital, government support, institutions or
organizations, and partners. These four indicators need to be improved optimally so
that the develﬂpmmanf EKRAF in Pekanbaru can run well. The sub-sector that needs
special attention is the culinary sub-sector. The culinary sub-sector is the largest in
Pekanbaru and faces significant challenges in its development process. More than
60% of EKRAF do not have a business license, requiring government assistance and
streamlined bureaucracy to operate optimally with clear legal standing.

1

Acknowledgements This research is supported by Universitas Islam Riau.

References

I. Dharmani P, Das 8, Prashar 5§ (2021} A bibliometric analysis of creative industries: current
trends and tuture directions. J Bus Res 1{135):252-267




178 D. Andrian et al.

-2

Davis ME (2015) Bringing imagination back to the classroom: a model for creative arts in
economics. Int Rev Econ Educ 1{19):1-12
3. Sanina A, Kutergina E, Balashov A (2020) The Co-creative approach to digital simulation
games in social science education. Comput Educ 1:149
4. Tang L, Sun S (2021) How does leader self-deprecating humor atfect creative performance?
The role of creative selt-efficacy and power distance. Financ Res Lett 1:42
5. Marlinah L (2017) Meningkatkan ketahanan ekonomi nasional melalui pengembangan
ekonomi kreatif. Cakrawala [Internet] 17(2):258-265. Available from: www.bekraf.go.id
6. Sokol A (2020) Empirical verification of the importance of economic knowledge in the devel-
opment of creativity of creative employees. In: Procedia computer science. Elsevier BV,
p. 1684-1692
7. Grefte X (2014) From culture to creativity and the creative economy: anew agenda for cultural
economics, Vol. 7, City, Culture and Society. Elsevier Ltd. pp 71-74
#. Hasan M {2018) Pembinaan ekonomi kreatif dalam perspektit pendidikan ekonomi. Jekpend:
J Ekon dan Pendidikan 28:1(1), 81
9. de Arriba R, Girardi G, Vidagan M (2019) Contemporary art in higher education: creative
pedagogies in political economy. Think Skills Creat. 1:33
10. Cristiano A (2019) The creative response and international trade. Struct Chang Econ Dyn
1(51):445-452
11. Batabyal AA, Jick YS (2020) Using utilitarian and Rawlsian policies to attract the creative
class: a tale of two cities. Int Rev Econ Financ 1{69):295-300)
12. LiDD, Maskin ES (2021) Government and economics: Anemerging field of study. J Gov Econ
Spring 1: 100005
13. Turner RA, Wills T (2022) Downscaling doughnut economics for sustainability governance,
vol. 36, Curr Opin Environ Sustain. Elsevier B.V
14. Le HP (2020) The energy-growth nexus revisited: the role of financial devel opment, institutions,
government expenditure and trade openness. Heliyon 1:6(7)
15. Festré A (2021) Michael Polanyi’s vision of government and economics: spanning Hayek and
Keynes. J Gov Econ 2021 Winter 4: 100026
16. Hampton 5, Adams R (2018) Behavioural economics vs social practice theory: perspectives
from inside the United Kingdom government. Energy Res Soc Sci 1{46):214-224
I7. Spence M (2021) Government and economics in the digital economy. I Gov Econ Autumn
3:100020
18. LinIY (2021) New structural economics: a framework of studying government and economics.
J Gov Econ 2021 Summer 2: 100014
19. Bradley P (2021) An Institutional Economics Framework To Explore Sustainable Production
And Consumption. Sustain Prod Consum 1{27):1317-1339
20. Xie X, Ren 8. Wang X (2022) Scrambling: logic of horizontal competition between local
governments based on three cases of interprovincial disaster counterpart support. Chin J Popu-
lation Resour Environ [Internet]. 20(3):251-260. Available from: https://linkinghub.elsevier.
com/retrieve/pii/S2325426222000699
21. Alhassan A, Usman O, Ike GN, Sarkodie SA (2020) Impact assessment of trade on envi-
ronmental performance: accounting for the role of government integrity and economic
development in 79 countries. Helivon1:6(9)
22. Zheng H, LiJ, Zhao X {2021) How does financial policy support the development of China’s
fishery? Characteristics, experience and prospects. Mar Policy 1:132
23. Schwert GW (1974-2020) The remarkable growth in financial economics, 19742020, ] Financ
Econ 140: 10081046, Elsevier B.V.
24. Jovanovic F, Mantegna RN, Schinckus C (2019) When financial economics influences physics:
the role of econophysics. Int Rev Financ Anal 1:65
25. PucciR, SkerbzkP (2020) The co-performation of financial economics in accounting standard-
setting: a study of the translation of the expected credit loss model in IFRS 9. Acc Organ Soc
1:81




Analysis of Creative Economic Situation in Pekanbaru: Statistical ... 179

]
ol

% 3

2

3l.

Zhang D, Managi 8 (2020 Financial development, natural disasters, and economics of the
Pacific small island states. Econ Anal Policy 1(66): 168-181

Voslinsky A, Azar OH (2021) Incentives in experimental economics. J Behav Exp Econ 1:93
Crilly N (2021) The evolution of “Co-evolution™ (Part I): problem solving, problem finding,
and their interaction in design and other creative practices. She Ji 7{3):309-332

el Mouallem L, Singh N (2021) How might partner selection be improved by corporates to
address material sustainability issues? A case study of Northumbrian Water Litd. Cleaner Prod
Lett Dec 2021, 1:100001

. Markovic 8, Jovanovic M, Bagherzadeh M, Sancha C, Sarafinovska M, QinY {2020} Priori-

ties when selecting business partners for service innovation: the contingency role of product
innovation. Ind Mark Manage 1(88):378—388

Lettner N, Wilhelm 5, Giildenberg 5, Giittel W (2022) Customers as knowledge partners in a
digital business ecosystem: from customer analytics towards knowledge partnerships. J Digital
Econ [Internet]. 2022 Oct; Available from: https://linkinghub.elseviercom/retrieve/pii/S27730
67022000024

. Chang Y5, Chiang CY, Liu LL( Sunny}, Xie X (Lucy). Audit partner independence and business

affiliation: evidence from Taiwan. Adv Account 46, 1 Sep 2019

Markovic S, Koporcic N, Arslanagic-Kalajdzic M, Kadic-Maglajlic 5, Bagherzadeh M, Islam N
(2021) Business-to-business open innovation: COVID-19 lessons for small and medium-sized
enterprises from emerging markets. Technol Forecast Soc Change 1:170

Schouten G, Vellema 8 (2019) Partnering for inclusive business in food provisioning. Curr
Opin Environ Sustain 41:38—42, Elsevier B.V




Analysis of Creative Economic Situation in Pekanbaru:
Statistical Analysis and Word Cloud

ORIGINALITY REPORT

14, 11, 10« 4

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

Prima Wahyu Titisari, Arbi Haza Nasution,
Elfis, Winda Monika. "Chapter 17 Toward
Crops Prediction in Indonesia", Springer
Science and Business Media LLC, 2024

Publication

2%

jurnal.untirta.ac.id

Internet Source

2%

resmilitaris.net

Internet Source

1o

Mohamad Ichsana Nur, Alpin Alpin,
Muhammad Febriansyah Rohimat, Supi Ainul
Lutpi. "Scrutinizing Creative Economic
Development at Cimahi Technopark: An Agile
Governance Perspective", KnE Social Sciences,
2022

Publication

1o

download.atlantis-press.com

Internet Source

1o

Jeaneta Rumerung, Deky Mundung, Meiske
Manopo, Grace Rumimper. "Optimizing the
potential of meeting, incentive, conference,
and exhibition destinations through a creative
economic development model: A local
government study", Journal of Governance
and Regulation, 2024

Publication

1o

garuda.kemdikbud.go.id

Internet Source



T

www.ijmcer.com

Internet Source

T

WWW.ScCitepress.org

Internet Source

1o

N
(@)

namafar.ir

Internet Source

1o

—
—

repo.iain-padangsidimpuan.ac.id

Internet Source

1o

—_
N

Student Paper

Submitted to Universitas Putera Indonesia
YPTK Padang

1o

—
w

repository.uin-malang.ac.id

Internet Source

1o

Exclude quotes

Exclude bibliography

On
On

Exclude matches

<1%



