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CHAPTER I

INTRODUCTION

1.1 Backgro e Research

e development,

communication,

of language is linguistic.

Moreover, linguistic is about use of language in a clear and detailed,
linguistics focuses on language and its use in communication from all
aspects and regulates the structure of the language and make that sentence
are easy to understand and can be known by many people, The readers

cannot follow the development of the meaning, in addition they are
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unable to understand the translated target language (Simpson: 2002). In

linguistics we can study the types of branches of linguistic, stylistic is a

branch of linguistic.

. Many new
age styles in
erested in what
that way is by
e and can people
ing that makes
are promoting or

media.

such as Instagram, in Instag people can use it for various purposes.
Everyone can use Instagram as a means of entertainment, upload daily
activities, talking and communicate with people who are far from us.
With the emergence of various kinds of social media everything becomes
easier and more effiecient.

Besides, Instagram can also be a means for work, people can sell

anything on Instagram, with it to sell sales on who sell Instagram make

2
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advertisements, in their advertisements those who sell can promote the
goods they want to sell on Instagram. Advertising on Instagram is widely

used by people because it promises people to see the advertisements that

<]
Q

\Ej‘é

LA
i
Lt
g

many language styles that can be used in writing advertisements using
new language styles, so people who see the advertisement will feel

interested in seeing the advertisement.

There are also many advertisements on Instagram that are installed by
those who promote something or anything, there are many kinds of
advertisements posted on Instagram that we can get, advertising on

3
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Instagram is one of the ways that many are used by anyone and certain

agencies also install advertising their products on Instagram, because

advertising on Instagram is profitable and in this day and age everyone

advertisements. And from advertising in Instagram can also make money,
usually people who have a lot of followers on Instagram offer advertising
services. The trick is that they put a price on each advertisement they want

to promote from there he can get money.

From here we can see the use of words and sentences that use

English, and pay attention to the sentences they make in the advertisement,
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not always of them following the sentence suggestions and following the
correct grammar in the use of advertisements. Therefore, the researcher

would like conduct the research under the title “STYLISTIC ANALYSIS

AGRAM”

This research focused on the style that everyone uses in their

Instagram account to write advertisements in English on Instagram.
1.4 Research Question

Based on the research to be carried out, there are two questions are

formulated.
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1. What linguistic features that are used in Instagram

advertisements?

2. What types of stylistics that are found in Instagram

write an advertisement that uses English with stylistic and then the

sentences in the advertisements are easier to understand.

. For the lecturer

The lecturers would apply to students, so they can learn how to learn

how to write advertisement correctly with stylistic, because in making
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sentences in advertisement there must be rules, this is very useful and

can be applied to students and can improve their English skills.

1.7 Assumption

and if in linguistic
language and

es to describe.

3. Advertisement

Advertisement is notice in a newspaper, on televion etc, telling

people about a product, job or service (Oxford Dictionary)
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4. Lexical Feature

Lexical feature is a way to process vocabulary and words in great

detail and organizing word, lexical focuses characterizing the meaning of

and the relationship between

1.10 Research Methodology
1.10.1 The Method of The Research

This research used descriptive qualitative method. Usually this
method is used in phenome that occur today. Sandelowski (2000), in a
widely read article, noted that in doing such descriptive qualitative studies,
researchers tend not to penetrate their data in any interpretive depth.

8
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Descriptive qualitative discusses research on phenomena that have recently
occurred by analyzing the language style people use when making sentences

in advertisements using social media such as Instagram, because many

i elling their product on
LS “
-

stagram and

ata or information by

ite statements of

QQ.

1.10.4 Data Collectio

These online adaption are atrractive, in part, because they provide
flexibility to expand the range of people and places that can be included in a
study sample witout needing to ravel (Kenney 2005; Rupert et al. 2017). The
data collection Technique discussed in the following as follows:

1. The researcher looked for advertisements on Instagram that use English.



nery wejsy sejisIdAm) ueeyeisndiog

DI disay yepepe fur udwnyo(

2. After the researcher finding a suitable advertisement, the researcher was

read the advertisement.

3. The researcher saw what language style is used in that advertisement,

10
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CHAPTER I

THEORETICAL FRAMEWORK

2.1 Instagram

followed accounts, and explore (Search for) hastags/users (Ali:2014). There
are many fun things that can be done on Instagram if we use it for positive
things, besides that on Instagram we can find entertainment that we like.
Instagram has also become a popular marketing popular marketing platform
among companies not onlu because of its growing number of users, but also

because of its characteristics, underscoring the trend of visual content in

11
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social media marketing (Neher, 2013;Stelzner, 2016). Instagram can

become a great educational tool that makes the educational process unique,

interesting, and insightful (Kirst, 2016). Using Instagram is very easy to

Y
depending on

followers are

to create and

tAnay

in simple terms

Lanae

er of a product to

consumers in evaluating for feeling, knowledge, meaning, belief, attitude,
and image relating to the product and brand.

Online advertisement is larger share of an advertiser’s marketing
communications budget, online advertisement is most effective for a

diverse and widely targeted audience. (Okolo et al. 2018). There are many

advantages to place advertisement on social media especially in Instagram,

12
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because in this era everyone uses social media with frequent use of social
media, there is a lot that can be done with social media one of which is

buying something through social media and we can selling or promoting

(Perdana 2018). The role of youth in advancing Indonesia from all aspects

of life is indispensable. Especially in the sector of economic improvement,
there are many ways that can be done to improve economy, one of which is
by doing entrepreneurship. Young entrepreneurs began to appear in the

regions and all of them had different types of businesses. While the type of

13
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business that is most popular is the culinary business, they choose this
business with the assumption that is very important for everyone.

However, the number of food business makes competition even

eas and creativity to

‘ ‘ ‘ ‘u‘“ .@ & increase sales
.g at provides

In these days, people all over the world use social media all the time
for various purposes of communication or anything with the majority
spending almost a quarter of their daily time for surfing and have fun on
social media (Rudyanto 2018). Social media is currently the most widely
used promotional and communication tool because it has very significant

impact in building their brand equity because it has advantages including

14
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having many users and does not require much cost to create an account on a
social media (Arifianti 2019). On the other hand, so many companies are

also using social media as a marketing tool due to its popularity and

owes, 2020).
ich advertise
a professional
os and videos
the context of
ial media

19 (Kemp,

It is important to consider the emotional reactions, like visual
attention and attitudes towards an advertisement field. Studies in the
neuromarketing filed can help to identity emotions and attitudes toward
advertisements (Rasyid & Djamal; 2019). Srivasta and Balaji (2018)
indicate that existing research has neglected the processes of human

information processing (rational and experiental) about advertisement and

15
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brands. There are many types of advertisements such as newspaper,
magazine, tabloid, television, radio and most recently using internet as a

place of advertising, for example using Instagram because many people

of author’s style and characteristics tied into one on a certain literary work.

In a written text, language has “various forms, patterns and
levels that constitute linguistic structure which are an important index of
the function of the text” (Simpson, 2004). There are many kinds and

levels to determine sentence structure in linguistic and that sentence are

easier to understand by people. And another recent guide by Williams and

16
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Chesterman (2002) to research in translation studies does not mention it at
all, although studies of style and translation are extremely popular.

2.4 Types of Stylistic

) find out the
by Halliday

mostly used in

the particular word or clause is recoverable from the environment, and the
substitute preserves the class of the presupposed item, which may therefore
be replaced in the slot created by it. (Halliday and Hasan 1976).
2. Ellipsis

Halliday and Hasan (1976) emphasize the idea that ellipsis ‘is a

presupposition at the level of words and structures’.

17
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3. Conjunction

Conjunction as grammatical cohesive devices are discussed under

many names including but not limited to links, connectors, discourse

Tanskanen (2006) explains that reiteration may be in the form of the word
repetition, synonym, hyponym, and general.
2. Collocation

Some linguists use collocation in lexicology to refer to the
“habitual co-occurrence of individual lexical items” (Crystal, 2008). For

Halliday and Hasan (1976) it is “a cover term for the cohesion that the

18
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results from the c-occurrence of lexical items that are in some way or other

typically associated with one another, because they tend to occur in similar

environments.”

focuses on “characterizing the meaning of each word in terms of its

relationship to other words” (Yule, 2010).

2.7 Language Style
According to Eckert (2002) language style is pivotal construct in

the study of sociolinguistics variation. States style or especially language

19
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style is known in rhetoric as style. Language style or style becomes part of
diction or choice of words that question wheter or not certain words,

phrases, or clauses are suitable to face the linguistic hierarchy, both at the

0y ]

s
2

ds in speaking

SRS

. In linguistics,
ertain item and
offered by the

, thus is called

Raate

S
wn
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@
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on Missikova’s theory (2003). Missikova’s (2003) states language styles is
a way of speech and or a kind of utterance which is formed by means of
conscious and intentional selection, systematic patterning and
implementation of linguistic and extra-linguistic means with respect to the
topic, situation, function, author’s intention, and content of an utterance.

The advertisement language has certain style that differs from other

20



nery wejsy sejsIAm ueeyeisndiog

DI disay yepepe fur udwnyo(

language styles (Li, 2009). It is a combination of words that are used to
capture the attention of readers. Therefore, Li (2009) stated that the
language style of the advertisement must persuade readers. It serves

information eeded eaders; SO e language of the

as cited in

e.several styles of

21
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2.8 Conceptual Framework

-The position of research
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GUISTIC
-
SeC|
-

1 ~ CT
) \JJ'\‘ll\

TR J g

COLLOCATION

PHONOLOGY

MORPHOLOGY

PRAGMATIC
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2.9 Relevant of Studies

In making this research, researcher need other researcher to make the

research clearer with similar discussions. There are four relevant studie that

theory in analyzing the data and the researcher found kinds languages are used
in the advertisement of New York’s Times. The researcher find twelve data
which are appropriated with the kinds of languagestyles are used in the

advertisements of New York’s Times. The first is hard sell style, usually

23
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present the message with rational information and emphasizes tangible product
feature, benefits and facilities. The second is soft sell style, it usually uses

emotional information intented to create a response based on feeling and

erformed information or

e message to the
al pronouns, short
e sentence.

Muthmainnah from
ge Style of English

researcher  found

ellipsis style, euphemism style, prolepsis style and hyperbole style.
The last research was written by Teguh from University Of Sumatera
Utara (2019) entitled “Lexical Features In The Certified Translation Of The

1945 Contitution Of The Republic Indonesia”. The researcher found

24
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characteristic there are four lexical features in The Certified Translation of The
Constitution of Republic Indonesia of 1945. From 30 data it is found that 2

Archaism, 11 technical term, 4 synonymy and 13 foreign words. The dominant

onstitution of Republic

‘ ‘ F ““‘ .Ba echnical term

25
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CHAPTER 11

DATA ANALYSIS AND DISCUSSION

This chapter consists of the elaboration and discussion about the research

26



Data

1l 3-SinyalKuatLuas 3G 2018 G 89% =

95 likes

rollover.reaction Glassy & fuss free makep for your Eid
Holiday lo«

@arshyagt
nude yang

topper or o

How do you wear y

Data | is above word that repeat itself “slicked’and make the affirmation with
sentence, “How do you wear your SLICKED! Lip Glass?”

“Slicked” here explains about the slick lips, and by using that product the lips will
be smooth and soft, by repeating the word “slicked” it will make the customer

remember it and the customer will be interested by the explanation.
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Data
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128 likes
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gSASCEnends udah punya s
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#lamSASC #Beauty 12Caus:

L Qe

From data above, it can be seen‘that the repetition of the sentence is “over and
over again”, this means that the advertisement about using the product, and it will
get better by using it continuously, because if the product is used continuously

many customers will buy it.
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Data
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505 likes
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I

From data above, it can seen that the repetition is “color. The color explains about
the customer being able to choose a color corrector for makeup on the face
depends on customer's skin needs and in that advertisement they offer many colors

that will make the customer interested to buying the item.

29



Data

o) 3-SinyalKuatLuas LTE 18.28 @ 67% =

ROLLOVER . REACTION

Posts

'.l.
L

Skin tone : Dk with reutral undertons

/
. Sukn banget samn warn -

Buat oimbre staur R 0

14,

£ "

© Qv

111 likes

rollover.reaction Denger-dengerada yang be
coba SUEDE ®»

If you have doubts about SUEDED!, headto ourinstagrar
story to see what makes peopl it five star

L8 8 8 & 4

#rolloverreaction #| o rear

“@Q@

12

From data above, it can seen that the repetition is “Sueded”. The word “sueded
in that advertisement is repeated, the purpose is for the customer to buy the
lipcream and the name of the licream is given the name “sueded”, because in the

advertisement the customer states that the color of the lipcream is good to used.
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From data above, it can seen that the repetition is “product”. The word” product”
is repeated because in that advertisement it explains what products to bring on
vacation, and it is explained for the vacation that you are required to use the

hydrated product and the skin doesn't dry out during the vacation.

31



2. Synonym
Alanazi (2017) quoting Saeed (2003) synonym type of sense relationship between
words and the words have similar sense and each one has implication and
connonation from  other ‘werds. Synonym+ sometimes..sounds boring because
sameness of meaning but in synonym the pronounciation are different to
prounaunces.
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Here there is a unique sentence in that advertisement by using a poem as a caption

in that advertisement, and the poem connects with the content to be conveyed in

that advertisement.

Strength

Promote

vanet

Nourish
The mea

maintain

<1

_
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From the data above the word *peach a boo" represents the word for "peek a boo".
Replaced with a unique sentence to attract the customer’s attention, because that
lotion in it contains with peach, with changing the word “peek” to “peach” will

make the advertisement better.
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From data above, “arriving” is intended for products that have just been released
and will be purchase by customers, using the word “arriving” is a way to invite
customers to buy the product, and will make the customer curious about the

product.
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From the data above, it can be seen that the advertisement invites customer to buy
the product with their partner by-using the second male pronoun is "him". Because
the product can be used for both men and women, and if anyone has a partner they

will be interested in the product.
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From data above, it can be seen that the word "oopsie" as a substitute for
something that is bad or not good, using the word "oopsie™ makes the sentence
unique and does not create a negative impression or offend others by the
advertisement. If they say that they shouldn't then it will have an effect on the

brand.
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3. Hyponym
They are on the borderline between lexical items and susbtitutes. Not all general
words are used cohesively; in fact has the referent whatever it is presupposing and

when it is accompanied reference item. (Halliday and Hasan, 1976)

Data 11

Qv

269 likes

clo_I|d Capturing Eleangr Jeans
parfoct as if this 3

The perfect here refers to to the jacket and the jacker more perfect if the costumer
wear it. the word perfect is also a way to attract the customer's attention to buy the

jacket with that sentence.

38



Data 39

wl 3-SinyalKuatLuas LTE 10.09

Casmopolitan

View shop

QY
3.184 views
rollover.reaction Ju

Just so0 you knp
June! Don't miss

® Q

Froms data above, it can seen thatjuiey lips here means to make lips look healthy
and not dry and by using this product the lips will look juicy every day and make
even dry lips healthy, and the customers will be attracted to this product by

claiming lips to be juicy.
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Data 40

ol 3-SinyalKuatLuas LTE 10.1

<

View collection

©QvY

rollover.reaction Y sering ditanya
bedanya Mimosa dan Palm Springs 24

If you're into & choco met brow, CEWDROR
Mimosa is the ) And i pr i e ool
burnt orange ki f r
DEWDROP! in ¥

decision yet?

grallowverreactinn &

Chocolate caramel here means that if you like chocolate caramel, this lipstick is
suitable for customers who like chocolate caramel, and the lipstick is named with
mimosa and if the customer is interested with the lipstick, the customer can

directly buy it with the name shade mimosa.
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Data 41

o 3-SinyalKuatLuas LTE 1012

< i F!’c‘)s‘tls 3

O Q V

981 likes
thenblank Bas

Tersedia di website dan ¢

d Q

From data above, it can seen‘that the advertisement talks about basic colors that
very well suit with anything and can wear anytime, and basic colors are the
favorite by many people. With that, the advertisement invites customers to buy

their goods with the color they sell, which is the basic color.
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Data 42

ol 3-SinyalKuatLuas LTE 10.21

< ‘”PO.Sts>

K esqacosmetics

Qv

396 likes

esqacosmetics
o sv

From data above, it can seen that'the word of biscuit is addressed for customers
who like biscuits, they can buy a cushion with a shade that is similar in color to the
biscuit, this method can attract the attention of customers who like biscuits and buy

the cushion.
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4. Antonym
According to Palmer (1981) antonym is used for oppositeness of meaning. Word

that they are opposite is antonym. Antonym is regular feature of language.

Data 16

45 likes

bipskin Healt!

Jadi, Kulitmu akan tarll
dapat merusak kKu

Cobain deh pakail #T a0 olE
rawat skin barcier-ni @

See translation

blpskin
S bipskin - Gnginal A

The antonym in that advertisement are “good stuff” and “bad stuffs”. To

differentiate two conditions between good and bad as found from data above.
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Data 44

ol 3-SiyalKuatluas LTE 23,33
All Posts
|

\. barenbliss_id © Follow
b
— =

1170 likes

barenbliss_id
Fine To Refing

Want to steal She

a Q

From data above, it.can seen that the antonym in that the advertisement are
“charm” and “stunning” 1§ you use that product, it will make the appearance and
face looks attractive and if the customer read a sentence like that, the customer

will be interested to buying the product.
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Data 45

«1 3-SinyalKuatLuas LTE 23.34

< All Posts

L' jacquelle_officia Follow
-
" . NG

SATAS ISLgy,

@ Q VvV

222 likes

jacquelle_official BRUS

« Use the smeoth <

« lica tha micrafihar

an Q

From data above, it can seen that Inthat advertisement the customers are asked to
choose between brushes and puffs, each of which has their own advantages,

because the brand has both products to promote to customers.
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Data 46

ol 2-SinvalkuatLuas LTE 23.34

All Posts

796 likes
esqacosmet

In that advertisement.above iIs explained that if-use that primer, the face will be
easier to set up for make up and simple to-use in everyday life and and can cover
pores. The meaning of the words “set” and “go” is that the brand introduces

something simple.
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Data 47

ol 3-SinyalKuatLuas LTE 23.34

4 All Posts

-
e
/.
| &
&
r

View shop

Qv

220 likes

bipbeauty G- what ¢
staining beau:/fu!
A: #LIpGelBLF

Il dia swatch s 19

yang mana, nih?

See transistion

n Q

If the customer use that lipstick, your lips will look glossy at the beginning and
staining at the end, with this product you can make your lips look like that, many

women like these claims, namely "glossy" and "staining".
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5. Superordinate
Superordinate is term for words that refer to the upper class itself. In contrary, term

for words that refer to the lower class itself is hyponym.

Data 21

166 likes

esgacosmetics Ma
like these donuts! €

“May our face be as dewy and fabulous just like these donuts!”

Here, the face is a superordinate of donut and the purpose of that advertisement is

for customers who want a dewy and fabulous face can use that serum.
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Data 49

ol 3-SinyalKuatLuas LTE 10.25

190 likes

gobancosmetics Hore's 3
our translucent setting
all day '+

A Q6

From data above, it can seen that bake means the right way of make up with the
powder in that advertisement, and it is explained that using that powder will make

the make up look good and the customer will be interested with the powder.
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Data 50

ul 3-SinyalKuatLuas LTE 10.27

< Posts

@ gobancosmetics

© Qv

234 likes

gobancosmetics vast
wiearing our Uitra Frecise

eves @ 4
aws 2l 11

A Q) & o

Extra fly here means to make the eyes look good by using that eyeliner, and if use
that eyeliner the eyes will look extra fly every day, and by including photo above
as a proof that using the eyeliner will make the makeup looks good. this is their
way to get customers to be interested and believe with the product and then buy the

product.
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Data 51

ol 3-SinvalKuatLuas LTE 10.31

Posts

1,124 likes

makeoverid 99 '+
say about this VIRA

n Q

From data above, can seen that pandemic-proof lip cream means that the product
was released during pandemic and by using that sentence, the customer will be

reminded and will remember the pandemic and buy the product.
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Data 52

ol 3-SinyalKuatluas LTE < 20,47 IR

All Posts

Followina

From data above, can seen that jeanms's obsessed means or customers who like
jeans, they can buy these products with new and good models to make their

appearance more attractive.
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3.1.2 Collocation

Collocation is lexical cohesion which depends upon their tendency to co-ccur in

texts.
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CHAPTER IV

CONCLUSION AND SUGGESTION

4.1 Conclusion

on based on the
on the analysis
that ha en done. Many g promoting their

of which uses a

advertiseme 2 rese co ] rest aspects, reiteration and
collocati giterationis divi ive aspects, re n, S\ , hyponym,

antonym and superordi : ad ement on Instagram.

features and about language because it relates to stylistic.
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